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2010: A WebOdyssey  

Attend this workshop series and learn from a panel of experts on how to take your web 
marketing to the next level.  

$60 for the series  
$25 per seassion  
(prices include Lunch and GST)  

11:45 a.m. - 1:15 p.m.  
1294 Balmoral St.  
2nd Floor, Training Lab  
Room 2011  

Turbo Charge Your Online Strategy  
Thursday, January 21th, 2010  

Discover how to maximize your web marketing and explore new revenue frontiers.Come find 
out how to create a dynamiconline strategy that will revolutionize the way you view the 
internet and open your business to new exciting possibilities.  

Rocket Sales with Stellar e-Commerce  
Thursday, January 28th, 2010  

Explore online sales transactions through this practical guide to e-Commerce tools.Take 
advantage of the endless revenue possibilities with online shopping carts and checkout 
counters. Find the true potential of your business going beyond Thunder Bay and openning 
up to the world.  

Launch Your Social Media Presence  
Friday, February 12th, 2010  

Take a crash course on Social Media and find out how to use the lastest web 2.0 technologies 
to communicate and drive results.Blast offtonew marketing possibilities that gets results for 
way less than traditional marketing initiatives. Facebook, Twitter and other social media 
opportunities are not just used for fun and games anymore. Real businesses are getting real 
results and so could you.  

7 Essential Web Marketing Strategies  

Discover how to turn your website into the most powerful sales and marketing tool in your 
business. The internet is changing the way we all do business. Never before has a business 
been able to reach such a vast amount of potential customers at such a low cost. It is not 
secret that the online world is littered with both amazing successes and stunning failures. But 
- why is this?... What makes some websites succeed while others fail? This workshop will 
answer these questions and help guide your business to be a online superstar!  
 
$15 (includes Lunch and GST)  
Tuesday, January 26th, 2010  
11:45 a.m. - 3:30 p.m.  
Quesbec Lodge, Red Rock  
HWY 628  
Register online by clicking here  

Upcoming Events 
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Outreach.ON.ThunderBay@cra-arc.gc.ca 

  

For more information on the seminar contact Julia Verhoeven, CRA (807) 625-7029 

Join Us on Facebook and Twitter!  

We have recently entered the social media relm that will help keep you informed of the latest 
events and workshops that we are putting on. Also, catch the latest pictures from the events 
on our Facebook Fan Page orbe up-to-date withlive tweets from some of the events.  

Become a Facebook Fan by clicking here  
Follow us on twitter by clicking here  

Innovator Member Profile - Janssens Consulting Inc.  

click here 

Recommended Reading 

Innovation: New Products Are Never Enough 

Your real problem may lie not in your company's technical creativity but in the 
business model behind it.  

In the quest to come up with the next great product, many businesses ignore a possibly even 
greater source of differentiation--the next great business model.  

My firm, PRTM, has done research into the performance of the top 150 global firms from 1975 
to 2008. We have found that companies that focused on developing innovative products to the 
exclusion of all else have tended to derive little benefit from those investments. Instead of 
enjoying a competitive advantage over rival firms, they have ended up with very low market 
value, often for years at a time. They've gotten stuck in what we call the product trough, a kind 
of quicksand where they spend more and more money developing new products while their 
valuation drops.  

Click here to for the remainder of the article.  
 
Source: FORBES.com December 2009, by Bill Lay  

Inside Outside Management  

Dealing with introverts presents certain challenges, and working with extroverts brings 
a different set of obstacles. How to successfully lead the personalities in the office.  

When it comes to managing and leading people, there is no one-size-fits-all approach. Yet in 
my work as an executive coach, I frequently encounter managers who insist on using one 
primary mode of communication or leadership style with everyone. I can tell you from 
experience: This doesn’t work.  

Here’s the logical answer why—we humans are each distinct and unique. We have different 
learning, communication styles, and preferences. In order to successfully persuade, motivate, 
inspire, direct, and lead effectively, leaders need to be able to adapt and change their 
management style to fit what will work best for the employee.  

Click here to for the remainder of the article.  
 
Source: Portfolio.com December 2009, by Maureen Moriarty  

Click here to learn more and access the market reports.   

The Economist predicts the future in "The World in 2010"  
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With the new year just weeks away, some of us might like to take a peek into the future for an 
idea of what 2010 holds in store. The World in 2010 is the 24th annual collection of 
predictions compiled by the Economist for the upcoming year. With input from journalists, 
politicians and business people, this resource includes articles on a variety of issues around 
the world, and interactive maps depicting forecasts for 80 countries and 15 industries. The 
wide range of information gathered in the World in 2010 makes it a useful tool for anyone 
seeking to better understand the issues that will impact our world and economy in next 12 
months.  

If you have information you would like to add to our monthly newsletter, please e-mail 
us at info@nwoinnovation.ca .  

If you would like to unsubscribe to this E-newsletter, please e-mail us at 
info@nwoinnovation.ca .   
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been able to reach such a vast amount of potential customers at such a low cost. It is not 
secret that the online world is littered with both amazing successes and stunning failures. But 
- why is this?... What makes some websites succeed while others fail? This workshop will 
answer these questions and help guide your business to be a online superstar!  
 
$15 (includes Lunch and GST)  
Tuesday, January 26th, 2010  
11:45 a.m. - 3:30 p.m.  
Quesbec Lodge, Red Rock  
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